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INSIDE THAT

COUNTS

Now well-established as the ‘mus:tﬂttend

industry, Aircraft mteriorsEan’smm
event manager, Polly Magraw explains
why 2016 is set tobe arecord vear.

rom 57 April, 16,000

visitors, including

enecutives from mora

than 180 airlines,

argenpeciedto pass
thronghthedoors of the Hamburg
Messe to attend this global avent.
Owver 530 exhibitors, including 60
present for thefirst ime in 2016, will
be showcasing products ranging
from inflight entortadnment and
cannectivity systems toseating and
lighting toenergy efficientmaterials
and componenis.
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AT s just one part of the Passenger
Experience Weel: in 2016, This opens on
Ath April with: the Passenger Experience
Conference (PEC), whiere execulives
fram Alitalia, Alrbus, Bombarclier,
Zodtiac and toany other industry
leading compantes will cffer thei: views
amd vite debate about the future of the
global passenger experience industry,

Tha follovring day will also sec the
opening ol Werld Trave] Catering
and Cnboard Sesvices Expo (WTCE),
whilzh s co-located with ATX In
Hamburg WTCE offers a platform for

‘Aircraft EXPO'

interiors
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5 last approaching
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creating theulinade
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professionals across the branspart
[mustry to source product imovations

| forretail and hespitallly servicesand

willwelsame exhibitors such asLSG
Sky Chetfs, Glabal Inflight Products
among others,

The three events tagether create
the plaform thal sets the agenda for
our industry and the future of the
alrcrafl cabir: from seats to ln-flight
enterlainment and connectvity (IFEC),
in-flight hiospitality to retall - the owvearall
passenger experlence ALY this year
lakes place against abackdrop of




continuing growth in the global airline
sector, with a growth in passenger
numbers and sustained profitatility
lorecast for 2006, According to IATA,
almost $750 hillion will be spent on

alr transport in 2006, with growlhin
passenger numbers [orecast 1o grow by
6.9%, well above Lhe average 5.5% ol the
past 20 years.

The importance ol alrcralt interiors
alsocontimues to graw, with two thirds
of respondents in LATA's 2015 Global
Passenger Survey ranking alreraf
guality and interior as a key factor in
their perception of an airline brand.

Airlines and the wider industry are
clearly recognising this, with spend on
IFEC alone expected o reach $6 billion
Trom now until end of the decade.
Companies are also increasingly
focussing thetr elforts on collaborating
with their peers. Seat manufacturers
are working closely with IFEC, galleys
and other companent providers, using
the combined expertise of different
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manufacturers to design integrated IREGVE The Aucralt | America’s parinership with Netflix for
productswhich take the passenger mmﬂm | example, #NetfixOnboard enables
experience to the next dimension. trom 57 April . thedr passengers to live stream thelr
favourite shows in the afr. Another
Letnus entertain you cxample is Panasonic Avionics’
Passengers today expect tostay ﬁﬁi’m Companion app which integrates fully
connected and entertained inthe Interions Expo cvemt with airlines’ IFE systems, allowing
same way In fight as they do onthe KRS passengers to select fllms and build
ground. In-light apps are central to this playlists for their journey.
asalmost all passengers now travel
with personal devices, from iPads and Take comfort
tablets to IPhones and smartphones, Thea aviation industry Is expected o
Long-haul yers, and increasingly grow 4.6% a year for Lhe next twenty
short haul passengers also, now have years. It will need more than 30,000
access loa multiiude of entertaimment afrcraft lo meel its primary objective
options, from films to live lelevision, =transporting passengers from AtoB.
newspapers 1o interactive games. However, all alrlines, particulary
The physical design of mm low Coest cariers, mast not only
cabins isalsochanging to look to maximise passenger
acconumodate this Seat today expectto mambers but must also
manufacturers such as Zoclac stay connected ensure thelr passengers are
and Recaro are developing and entertained comfortable and entertained,
holders for personal tahlets inthe mwiﬂ especially in today's
ontray lables, and the marketplace where consumes
popularity of personalised nmt.;ﬁi ﬂ'lﬂ]l’ﬂﬂﬂl‘l. are highly selective and price
embedded screensin seating md sensilive. This level of comiort

has shown the influence that
lechnology hasacross all aspects of the
cabin.

Technology and connectivity
fsnt just changing the fight itsell,
hut enhancing the entire passenger
experience from departures toarrivals.
Monarch Alrlines, for example, has
introduced a new service that links
with Apple smarl walches enabling
passengers tobuy duly lree ltems, onder
food for thelr llight or check in.

Slaying connecled Isnow a key
priority for travellers, and a major
consideration when selectinga
carrier. Nowonder then that aitlines
are seeking o drive consideration
by Introducing unbgue IFE features
for their passengers. Take Virgin

comes from an uninterrupted,
seamless experience - something that is
increasingly becoming the expectation
of passengers.

Collaboration 15 central to achleving
that seamless experlence and
manufacturers are working together to
offer an enhanced level of comlort anc
sendcecombined, For example, Vision
Systems’ recent partnership with AAR
toimprove electronlcally dimmable
windows (EDW)technelogy in-flight is
A common-sense, crealure comibort that
enhances the passenger experience.
Developments like this enable alrlines
tostrengthen thedr brand thiough an

| enhanced product effering. driving
greater customer loyvalty and retention.

Collaboration also enables the

indusiry o develop new steps
forward in the passenger experience.
A recent example is the Waterfront
conoept business class seat With B'E
Aerospace’s Super Diamond seat as the
platborm. it includes a full privacy door,
customised lighting. climate contral
and a Panasonlc Avionics 24-inch HD
4K touchscreen monitor connected
to smartphones. Whilst still a concep,
it clearly shows the prospects of
providing 3600 passenger comfort.
Collaborating is an excellent way of
driving inncvation, and combines the
strengths of eeveral firms to develop
world-beating products The future
of air travel Is about taking care of
passengers In a more holistic way-
offering them convenience, comfort
and a novel experience on board -and
collaboration is key to achieving that.

Personalise your journey

The aerospace Inclustry is fast
approaching a paradigm shift in
crealing the ullimate passenger
experience, with both mamifachurers
and airlines recognising the value in
providing passengers with aseamless
journey with no intermuption to their

| lives onthe groumcd

Leveraging acdvances in connectivity
and IFEC, airlines are Increasingly abile
to attract customers through innovative
features that give them the maximum
control over thedr joumey, and most
importantly. a personalised journey.

Whilst the cost of travel will ahways
be a major consideration, loday’s
passengers care about the quality of
their experience and whether it meets
thedr individual needs and tomormow's
passenger's will expect that experience
to be a seamless and perscnalised one.
www.alrcraftinterlorsexpo.com




